INOSEHRRLCH.
RIEXI-=ILFA1—TILA
ICBET 27 >T—k

REFER

20094 10R 14 H

ng

Advertising Agency
Daiichi Agency Inc.




H W JIERKI—IVT VA —TNVADT Ay TR« V) — R
A B OHERIC NS 2 Al R EE O Zak 2 5 I T %,

@A S 1 2009 4 10 A 10 H(d)~10 A 12 H(A)

QHED I AV —F BT 2GR L Lz 2—3v MNil#&
®xf 4 5 fF: AIEENTEET 15 %M LoB

O X IHEH : 1,107 %

mE Al BE
601LLE 1018
5.3%\ I' 1.4%
204%
B 501% 14.2%
23.9% 12.4%
401K 301K
geg:d 9
Lt 29.4% 37.3%
A¥ %
1048 15 1.4%
2068 157 14.2%
301% 413 37.3%
A¥ % 4018 326 29.4%
Bt 265 23.9% 508 137 12.4%
i 842 76.1% 60 LI E 59 5.3%
as 1107 100.0% ait 1107 100.0%

INOSEARLCH




Q:BEXA—TNWNADIFATy IR —ZXHBEWREVELEN, ECETTHHTS
EBRVWETH?

CS%E1RT—YT

BOR
12.6%
CSE2RT—IT
. HOR
HA>Y)—XT 35.2%
i
23.5%

BEAYU—X&ET
EHI SN BOR
28.6%

—> ICSE2AT—IYTHIR, B
35.2% Tm%,

*CS:UVTANYvIRYY =X

Q: EXAM—TJNWVAOFREEIZ. BRHEBTHRV/IINZILEBVETHL?

RZBENE
15.3%

wIRTBINRE
84.7%

— 84.7%h HIRT BNE 5o

Mg 5 N\E) ZRAKEHR

OEFEEFVPENE TR BRZDIEEE L.
EFTERNED EN>TEDEBNEEDOEH
FrEERBSIH S,

OEBTEDFEICF—LDEANDWVZ U,
BoKENSEBHEIT DX THEER> TFELWL,

OH A XLTZZETI NG, IIENTARIC
BDEN->TWBDIE/ LASADEDIT,

Q@ CETEMLTWVWRDIC, SORBIZIFEIC
Ko DUBEKEAZOY M EEZDZNRE,

MRZBNE) ZRARLER

O@ZS5V\WSHEEEZS L, 3 F3FHLWEAE
MERAATEICA =TIV AZE LS ETIEL
WD T,

Q@:EBITRWICED BN E SDFL US| EBEHE
WA VWIS,

QOEVWAICEBEWLIEWTTY,

INOSERRLCH




Q:REXAM—TJIXCSHEHEHD MVP 3#-EBVETH?

B BEST 5
BEFH EIE=S-2'¢ =)
1L % 246 22.2%
21U He f#X 197 17.8%
31U g ®& 181 16.4%
4 i aR AR 132 11.9%
5 1 XH 0 113 10.2%

- T#%F, A&RE T B LEs I hnicH<o
ZoMTiE TEFRE, "BNEE) Lo kEES,

XREEERIE, H#EE =TT T IVY—FIRFT L A VY—F, EBHED L
BHEICZHFBLEEI W,

<ZDMOEEWEHLEL>
KRR E—I—-VIvI— AVY—FEEKR
e-mail : infosd@insearch.jp

INOSERRLCH



